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Prospecting

CL IE NT OBJECT I V E

Increase volume of 
new customer orders 
while maintaining 
strict cost-per-order 
goals.

CASE STUDY

K E Y BUSINESS CH A L L E NGES

REPL ENISH CUS TOMER GROW T H

DRI V E NEW CUS TOMER CONV ERSIONS

IMPROV E CA MPA IGN EF F ECT I V ENESS

PR O GR A M A PPL IC AT ION

Desktop & Mobile Display
INDUS T R Y

DTC Retail

Cognitiv builds custom, deep learning neural networks to help brands 
reach new customers in the right context and moment.

HIGH-L E V EL RESULTS

of total prospecting conversions  
are unique to Cognitiv

86% 60%
of total prospecting conversions 

are new customers

7%
higher AOV from  
new customers

AUDIE NCE A ND CONT E X T UA L MODELS

Contextual models combine the meaning of URLs, 
gathered from natural language models, with first 
party data to predict a URL’s performance.

User models identify the patterns of browser behavior 
that indicate when advertising will be most effective 
for a specific user.

Combinatorial optimization techniques merge this 
predicted performance information with historical 
pricing data to determine exactly how much to bid for 
each piece of inventory.

Consistent model training and improvements led to a 
doubling in conversions for the client.

CA MPA IGN CONV ERSIONS

Sales Conversion Rate

Performance Doubles as Models 
Have More Data for Training
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