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Accelerate Revenue With Meaningful Content Insights

WHY INTEGRATE?

Actionable Content Signals

Salesloft.

Empower your Sales team with content engagement insights
that let them know they have a highly engaged lead that is
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Tailored Email Experiences

Utilize default email templates that can be edited as desired,
and attach links to further the content experience.

Salesloft and PathFactory are better together

Just ask one of our 138 joint customers that use both products to surface detailed content
engagement insights and deliver tailored content.

Schedule time with our Head of Strategic Partnerships, Caitlin Arney, to learn more about A .
how Salesloft and PathFactory are stronger together. Caitlin Arney

Head of Strategic
Partnerships
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