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Why does quality matter?

Business fundamentals

From a regulatory perspective

Data quality and financial institutions
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The magnitude of impact from onboarding a bad actor can be severe, leading to 
regulatory fines, reputational damage, and financial loss. In 2021, 98% of B2B firms 
reported fraud attacks, losing an average of 4% of their annual revenues. More than 
two-thirds of these firms expressed dissatisfaction with their current fraud prevention 
methods and cited a plan to improve their AML practices. 



How are leaders in the financial services industry tackling this complex environment?

They are looking to better data as the solution. 



They are seeking the best quality, freshest data to fuel automated processes for 
comprehensive fraud prevention measures while maintaining a focus on enhancing 
the customer experience. A recent Liminal report emphasizes the importance of data 
quality as a key factor in purchasing decisions for business onboarding solutions. In 
fact, 88% of respondents identified outdated or inaccurate business entity 
verification data as a primary driver of complications, delays, and fraud. Outdated 
data increases the likelihood of fraud by inaccurately portraying businesses, or 
causes friction by necessitating additional manual reviews.

Data Quality Mastery: Middesk’s vision
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Defining Data Quality

Consider these definitions of data quality:

Breaking Down Data Quality
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Data Quality
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Dimensions of Data
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Accuracy

99%
Accuracy
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Completeness
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100%
Coverage
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Consistency

+125
Consistency
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Freshness (timeliness)

92%
Records refreshed in 
past 10 days
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Validity

160M
Validity
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Uniqueness

170M
Uniqueness
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Conclusion
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