Doing good
through engaging
landing pages

Digizent P | Doing good.



2

| LANDING PAGES THAT TURN CLICKS INTO DONORS

We create impacttul
landing pages that
make donors stop
scrolling...and engage!

Digizent ¢

At Digizent, we create landing pages that are
visually compelling, strategically structured,

and built to convert.

We listen to your goals, whether you're driving
donations, sign-ups, or engagement. Then we
blend strong UX, clear messaging, and seamless
functionality to help your visitors take the next

step — and keep coming back.

Our award-winning team strives to increase
visibility, attract and convert the right audiences,
and grow revenue or support for you. You can stay
focused on your mission, while we deliver high-

impact solutions.

@8 EWTN Global Catholic Network

Marian Pro-Life Landing Page
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Highlight the value
of your offer —
whether it's a free
download, resource,

or exclusive content.

Make it clear what
prospects or donors
receive — whether
inspiration, insight, or
exclusive access —and
why it's valuable to

them immediately.

Provide a clear,
compelling path
for visitors to take

immediate action.

Guide visitors with
simple navigation, bold
calls-to-action, and clear
next steps that reduce
friction and encourage

response.

Encourage donations
or sign-ups through
persuasive messaging

and intuitive design.

Use heartfelt language,
strongvisuals, and
smart layouts to move
supporters frominterest

to action effortlessly.

Demonstrate how
support directly
advances your mission

and impact.

Show how every gift
fuels real change
through tangible
outcomes, stories, or
stats that build trust and

urgency.

Keep your audience
engaged and connected
to your organization’s

purpose.

Share your mission
consistently with
uplifting content that
fosters emotional
connectionand
long-term supporter

engagement.



powerful tool

lasting
connections
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Promote oftfers and
opportunities that
resonate deeply.

As part of a paid media acquisition

campaign for the Slavic Gospel Association

(SGA), a free eBook was offered as a -

resource to strengthen users' faith. Ads Slavic Gospel
Association

promoting the eBook directed users to a Life Lessons

landing page where they could learn more
about the tool for spiritual growth and
submit their name and email to download
it. This initial interaction paved the way for
users to receive more information about
the work of SGA-supported churches that
minister to thousands of orphans each year

in former Soviet Nations.
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EWTN Global Catholic Network's bilingual DesktcphEsRl

digital fundraising campaign, Mary,

My Mother, was designed to reach and

engage Spanish-speaking audiences in

the U.S. Users were invited to deepen

Mobile Version

their faith and build a stronger digital
connection with EWTN.

Digizent created and built a landing page
that provided a clear path for the audience
to sign up and download the eBook, take
immediate action, accept the invitation

to donate, and understand how their
support would directly expand EWTN's
outreach and help bring the Gospel

message to more people.

AVA 2025

EWTN Mary, My Moth i
2 ary, My Mother Campaign Gold Winner

Landing Page
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Acquiring
new names
and attracting
donors.

@8 |ntercessors for America

Prior to the November 2024 U.S. presidential election,
Digizent helped Intercessors for America (IFA) expand
their audience through name acquisition and convert
donors who would deeply connect with IFA's mission
to inform, connect, and mobilize people to pray and
fast for the nation and its leaders. Campaign elements

included ads, landing pages, donation forms, and an

Digizent P

email drip welcome series. The landing pages were a
key part of the strategy in connecting ad responders
to receiving two different free resources. In exchange
for email address submissions, users received the 2024
Election Prayer Guide. The donor acquisition campaign
offered new donors the free book, We Declare: 31 Days

of Intercession for America.
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Doing good.
means using our
skills to help you
fulfill your mission.

Digizent

Results reach far beyond clicks and
conversions. They touch lives, build
futures, and shape a better world.

That's Doing good.™

Let's explore how you can do even

more good with Digizent on your team.






